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CHAIRMAN’S
STATEMENT
On behalf of the Board, it gives me an immense  
pleasure to present the Annual Report and Audited 
Financial Statements of the NIC General Insurance 
Co. Ltd (‘NIC General’) for the year ended 30 June 
2020.

Since the start of the year under review, NIC  
General has pursued its transformation  
strategy and consolidated further its market and  
financial position whilst ensuring its clients’ obliga-
tions and services are honoured to their satisfaction.

2020 has been another year of growth for NIC General 
despite the unprecedented waves of challenges aris-
ing from the global pandemic. As a responsible and 
caring organisation, we had to dynamically adjust
our service strategies and support delivery mech-
anisms to ensure that our clients receive uninter-
rupted insurance coverages and support through-
out the confinement period. Despite restrictions

caused by the pandemic, we mobilised all our  
resources to ensure that we stay fully connected 
with our clients through various channels to attend 
to their service requests, needs and also provide 
necessary support on a 24/7 basis. We seamless-
ly processed over 5,500 claims during the Covid-19 
confinement period for the benefit of our clients.

The strategic measures taken by the Board  
coupled with the resolute efforts of the whole 
NIC workforce yielded promising and notewor-
thy results for the year ended 30 June 2020. We 
are proud to report and share some of these 
commendable achievements of NIC General 
to our clients, stakeholders and public at large.  

These achievements 
are the outcome of the 
trust that our 
clients and partners 
have placed on NIC 
Group, the collective 
engagement and 
focus of our workforce 
to deliver our 
promise to  serve our 
clients with passion and 
excellence as well as 
the unflinching support 
of the Board and of our 
Shareholder. 
With these noteworthy and encouraging  
realisations, NIC General will continue to pursue its  
strategic evolution with determination and  
commitment to provide improved insurance cov-
erages and services. Our customers and their wel-
fare remain our top most priority in everything 
we embrace and do. We shall pursue the prod-
uct development and diversification strategies 
to better protect our diverse customer groups 
whether on an individual, household, SME or  
corporate basis, leveraging on innovative products 
and a broad network of service providers on the     
local market. 

VIKASH PEERUN
Chairman
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KEY
ACHIEVEMENTS

A growth in total investment and fee  
income of almost 70% compared to  
previous year

A consolidation of the foundation of the  
business with enhanced financial, 
governance, customer and service 
metrics in the best interests of our 
policyholders, workforce and other key 
stakeholders; well poised to further the 
transformation, digital enablement, 
and value creation journey for benefit 
of all stakeholders 

A growth in profit before taxation 
from MUR 30.4m (2019) to MUR 34.3m 
(2020)

Over 17,000 people’s lives touched through 
our community engagement initiatives, 

“Serving You, Serving the nation”, since the 
start of the journey

A strengthening of the asset base from 
MUR 329.4m (2019) to MUR 538.9m (2020)

An increase in payment of insurance 
claims from MUR 243.9m (2019)
to MUR 259.1m (2020)

A sustained progression in business 
performance with an average annual 
growth rate of 37.5% in Gross Premium 
Income over the last 5 years

Over 3,000 new clients joined NIC 
General across various insurance classes

37.5%

34.3m

538.9m

70%

17,000

259.1m

&

3,000



05 NIC General    Annual Report 2020

To support our workforce in better responding to 
the needs of the business, we invested further in 
the training, development and empowerment of 
our human capital. We are alongside pursuing our  
technology and innovation journey to elevate the  
service delivery standards as well as promote an  
efficient and harmonious working environment for 
one and all.

As a responsible team, 
the Board and our 
workforce shall stand 
guided all through by 
the principles of  
service excellence, good 
governance, fairness, 
fruitful collaboration 
and genuine 
consideration for all 
stakeholders. 

These would continue to be the guiding  
values in whatever we do and the decisions 
we take for the welfare our policyholders,  
workforce and the citizens of our beloved country.  
We remain committed to our broader societal 
role in “Serving the Nation” by touching people’s 
lives through our Get-Healthy (for kids, ladies and  
elderly parents) and Ynsurance (market education) 
community engagement programmes. 

On the back of these realisations and in our quest 
to further grow value for all our stakeholders, NIC 
General is more than determined to embrace  
another wave of growth whilst ensuring it  
optimises its operating platforms, distribu-
tion channels, human capital and services. 

  

We shall aim for a double digit growth over the 
coming year to further consolidate NIC General’s 
market position and contribute towards the eco-
nomic development of the insurance industry and 
the country at large. 

As Chairman of NIC General, I wish to place on  
record our sincere appreciation of the unwavering 
support of the Shareholder, the parent Ministry and 
the Board members in guiding NIC on the path 
of continued growth and success. The Board and 
the Management join me to thank all our clients 
and business partners for their renewed trust and  
loyalty.

We also extend our 
sincere appreciation 
of the efforts of our 
valuable staff and 
salesforce for the 
instrumental role they 
play in our mission of 
Serving You and 
Serving the Nation 
with passion and 
commitment.

Vikash Peerun
Chairman



Our vision is to make 
the NIC Group a 
promising regional 
brand in the insurance 
space over the next 5 
years and continually 
ADD VALUE TO THE 
LIVES of policyholders, 
business partners and 
the community at 
large.

- VIKASH PEERUN -
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About
NIC GROUP
NIC is a purpose-driven brand providing 
a broad range of innovative products and 
services for protection, savings, pensions,  
financing and general insurance for both the 
individual and corporate markets. NIC holds 
strong �insurance capabilities to serve, protect 
and empower the nation at large, through its 
breadth of insurance solutions and services, 
with the ultimate objective of “Serving You, 
Serving the Nation”.

The NIC Group is owned by the  
Government of Mauritius and held through 
the National Property Fund Ltd. �The NIC Group  
comprises of the National Insurance Co. Ltd 
(“NIC Life”), NIC General Insurance Co. Ltd �(“NIC  
General”), NIC Healthcare Co. Ltd and NIC  
Services Co. Ltd. NIC Life has also set up a 
Trust �(“NIC Multi-Employer Pension Scheme”) 
to promote and manage private pension 
schemes for SMEs and large corporates.

The National Insurance Co. Ltd and the NIC 
General Insurance Co. Ltd, were set up by the 
Government of Mauritius and licensed by the 
Financial Services Commission of Mauritius 
in 2015 to conduct long-term and general  
�insurance businesses respectively.

NIC proudly serves, protects and empowers 
one of the largest client base of over 165,000, 
people and businesses combined, of all sizes 
and from all walks of life, to move forward in 
life and business.

LIFE 
Insurance
FOR PERSONAL 
NEEDS

-    Protection Plans
-    Savings Plans
-    Education Plan

FOR CORPORATE 
NEEDS

-    Group Life Plans

GENERAL
Insurance
FOR PERSONAL 
NEEDS

-    Accident & Healthcare
      Policy
-    Motor Policy
-    Travel Policy

FOR CORPORATE
NEEDS

-    Group  Comprehensive  
      Healthcare 
      Policy
-    Group Personal 
     Accident Policy
-    Property Policy
-    Motor & Fleet Policy
-    Liability Policy 
-    Guarantee Policy
-    Engineering Policy
-    Transportation Policy
-    Group Travel & 
     Miscellaneous Policy

PENSIONS

FOR PERSONAL 
NEEDS

-    Retirement Plan

FOR CORPORATE 
NEEDS

-    Group Pension 
      Schemes

LOANS

FOR PERSONAL 
NEEDS

-    Home Loan
-    Education Loan
-    All in One Loan
-    Car Loan
-    Policy Loan

Group
NIC
KEY FACTS

165,000+

MUR 1.91 bn

650
Clients

Annual Gross Premium

Workforce
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Our DNA defines who we are and what makes us different. It encompasses 
our core values and behaviour which we live through our 5Rs organisational 
culture built around: Respect, Relationship, Responsibility, Rigour and Results.  
These principles guide our thoughts, decisions and actions in our mission to 
Serve, Protect and Empower our customers, business partners, employees, 
salesforce, shareholder, local communities, and the nation at large.

our 
mission

our 
vision

our 
DNA

We aim to be the company of choice for insurance and other financial 
�products and services on the local and regional markets, and a meaningful 
contributing partner for the prosperity of all stakeholders.

We adopt a sustainable approach to doing business and play a broad economic 
and societal role, by serving, protecting and empowering our customers, business 
partners, employees, salesforce, shareholder, local communities, and the nation 
at large. We contribute to their financial security, protection, prosperity, empowerment 
and success, through a culture of elevated care and service, innovative and �personalised 
products & services, and community outreach programmes. 



NIC General has marked its fifth year of opera-
tions since its setup with another wave of de-
velopment built on the foundations set in the 
recent years to enter and play a growing role 
in the general insurance market in Mauritius.

The collective efforts of one and all at NIC Gener-
al led to renewed noteworthy achievements. I am 
delighted to present the performance highlights of 
NIC General for the year ended 30 June 2020 to all 
our stakeholders.

NIC General    Annual Report 2020

PERFORMANCE
HIGHLIGHTS

Whilst 2020 has been a year of evolution towards 
furthering our transformation journey for the  
benefit of our client base and the industry at large, 
it was nevertheless heavily marked and challenged 
by the advent of the Covid-19 pandemic. In our 
quest to fulfil our organisational duties, business 
commitments and ensure a seamless service to our 
clients, NIC General has had to dynamically gear 
its business activities with exceptional measures to 
suit the unprecedented conditions arising from the 
pandemic.

With the strategies put 
in place and the relent-
less efforts of the NIC 
workforce, Board and 
Shareholder during 
these challenging 
times,  NIC General has 
managed to success-
fully steer through and 
mark the year 2019-
2020 with improved 
business performances 
whilst ensuring its 
clients’ interests are 
protected alongside. 

IMAGE

11

RISHI O. SOOKDAWOOR
Officer in Charge & COO
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Business & Profitability 
Growth

The business transformation and develop-
ment strategies implemented recently have  
consolidated NIC General’s financial and market 
positions whilst enabling the Company to 
embrace a stronger growth pathway character-

ised by the following key performance realisations

Customer Portfolio 
Growth

-   With sustained efforts in the deployment of the    
     business development and service strategies,  
     NIC  General welcomed over 3,000 new clients 
     in its portfolio during the course of the year.  
-   The customer portfolio grew at an average  
    rate of around 28% per annum since the start   
     of operations of NIC General. 

Service Commitment 
all through Covid-19 
Lockdown Period

Despite Covid-19 pandemic and restrictions, NIC 
General ensured seamless continuity of service 
delivery to its client base through its channels and 
workforce. For the period 2019-2020, over MUR 
259.1m worth of claims were settled. The represents 
payments made in respect of some 40,000 claims  
processed during the said period.

 

As a responsible organisation, the Company  
pursued its community engagement initiatives 
by committing resources to support its broader  
societal goals. NIC collaborated with the  
Authorities to extend its support in the Covid-19 
testing campaign conducted nationwide. 

And as caring and responsible citizens, the  
directors, management and members of the  
workforce of NIC Group made donations, on a  
personal basis, to the Covid-19 Solidarity Fund for a 
total amount of MUR 365,550 to help those in need 
in such unprecedented times.

The business measures put in place yielded a 
further increase in the underwriting 
performance to reach MUR 82.8m

A sustained growth in Profit Before Taxation, 
representing an increase of nearly 13% over the 
previous year. The Profit After Taxation also 
increased from MUR 25.8m in 2019 to 
MUR 28.8m in 2020

The renewed trust and loyalty of our clients in 
the key offerings and services of the company 
was marked by a sustained renewal rate of 
83% achieved for Group Healthcare Insurance 
policies

A solid growth of MUR 26.9m in value creation 
in reserves  

Gross claims paid to insured clients  
amounted to MUR 259.1m in 2020 as compared 
to MUR 243.9m in 2019, representing an increase 
of around 6% in payments effected compared to 
the previous year

The 24/7 service facility was also maintained 
uninterrupted all through the Covid-19 
lockdown period to provide NIC’s clients with 
the necessary support and reassurances during 
the challenging period.

To fulfil the service commitment towards our 
clients more specifically during the Covid-19 
lockdown period, the organisation mobilised 
its resources to ensure that over 5,500 claims 
obligations were honoured vis-à-vis our clients 
on a timely basis.

Gross Premium grew by 37.5% on average 
per annum over the last 5 years, to reach MUR 
356.9m in 2020

37.5%

MUR 34.3m

MUR 26.9m

MUR 82.8m

83%

MUR 259.1m
24/7

+5,500
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The Way Forward
In line with the strategic orientation of the NIC 
Group, NIC General will further consolidate its  
position as an important insurance player in the  
market and embrace a new wave of transforma-
tion to expand its business activities and create 
value for all its stakeholders. We shall dynamically 
evolve the business strategies and execution for  
increased effectiveness and long term sustainability.  
The uncertainty surrounding the Covid-19 pan-
demic requires that we also embrace a prudent yet  
agile approach to doing business centered on the  
welfare of our clients, workforce and the public at 
large.

As we continue to pursue our business  
development goals with a stronger consider-
ation for environmental, social, sanitary and  
governance aspects, we shall alongside  
revitalise the way we do business within the  
prevailing sanitary, socio-economic and regulatory 
context. We shall continue to invest in our human 
resources and technology platforms to render our 
operations more agile, empowered and tuned to 
dynamic market demands. With our continuous fo-
cus on nurturing the right corporate culture and cli-
mate, raising the level of accountability, responsibil-
ity and service standards, we are confident that NIC 
General will step up further in an already enriching 
journey characterised by its growing business per-
formances.

With the unflinching support of our Board, key 
stakeholders and the renewed trust of our clients 
in our products and services, we proactively aim to 
enhance the protection we give to our clients, the 
support we bring to the community, and the value 
we create for all our stakeholders. 

Acknowledgements

Having had the privilege to present these  
noteworthy achievements, which are undoubtedly 
the collective realisations of all key stakeholders of 
NIC General, I would like to extend my sincere and 
heartfelt thanks to:

-   All our clients and business partners for their  
    renewed trust, loyalty and win-win relationships; 
-   The Shareholder for extending its support in  
    consolidating the business foundation and 
    setting a stronger base for the future;
-   The Board members of NIC General for 
    their strategic inputs, commitment    
    and unflinching support all through the journey;      
    and
-   All members of the NIC General workforce for
    their unwavering commitment, engagement 
    and passion in delivering the business promises.

I also seize this opportunity to extend a special note 
of thanks to the Hon. Mahen Kumar Seeruttun, 
Minister of Financial Services & Good Governance 
(“Parent Ministry”), Mr Dhanunjaye Gaoneadry,  
former Permanent Secretary of the Parent  
Ministry, Mr Sarwansingh Purmessur, current  
Permanent Secretary of the Parent Ministry and his 
team, and Mr Vikash Peerun, Chairman of the NIC 
Group of Companies, for their valuable inputs, guid-
ance and resolute support over the year 2019-2020.

Rishi Sookdawoor
Officer in Charge & COO
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As we look ahead, 
our roadmap stands 
clear and promising, 
and we shall stand 
guided by our 
promise of SERVING 
YOU, SERVING THE 
NATION.

- RISHI SOOKDAWOOR -
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PERFORMANCE
HIGHLIGHTS

37.5% 83%
AVERAGE GROWTH IN GROSS 
PREMIUM INCOME OVER LAST 
5 YEARS

RENEWAL 
RATE ON GROUP 
HEALTHCARE 
INSURANCE POLICIES

GROSS 
PREMIUM
INCOME

TOTAL 
ASSETS

MUR Million MUR Million
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MUR 259.1m

MUR 243.9m

MUR 164.6m
MUR 179m

MUR 102.9m

2016 2017 2018 2019 2020

PROFIT 
BEFORE
TAX

GROSS CLAIMS PAID

UNDERWRITING 
RESULTS

MUR Million

MUR MillionMUR Million

40

35

30

25

20

15

10

5

0 

350

300

250

200

150

100

0 

90

80

70

60

50

40

30

20

10

0 

2017 20172018 20182019 20192020 2020



NIC General    Annual Report 202017

 e
co

 D
R

IV
E



         18NIC General    Annual Report 2020



19 NIC General    Annual Report 2020

year in
review



OUR BUSINESS                                                                                                             

OUR PRODUCTS & SERVICES                                                                                           

OUR DISTRIBUTION CHANNELS & PARTNERSHIPS                                               

OUR PEOPLE                                                                                                              

                                                                                                     

OUR COMMUNITY                                                                                            
                                                                                                                                                      

              

01.

02.

03.

04.

05.
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our
business

Serving 
Mauritian’s 
financial 
protection needs
NIC General is one of the fast-growing general  
insurer in Mauritius, serving and fulfilling the finan-
cial and protection needs of 25,000+ citizens. 

We are driven by our mission to Serve, Protect 
and Empower more Mauritians to live healthi-
er and to financially protect themselves through 
our comprehensive suite of healthcare insurance 
solutions, prudent assets coverage and business 
insurance solutions with personalised advice and  
service. For our close customers, we are a trusted 
partner in their life and business decisions, protect-
ing their families’ health, their cherished and hard 
earned assets and their business against diverse 
risks.

As a key insurer on the market, we contribute to 
the stability of our financial system and economy. 
We continue to invest in our 650-strong workforce 
to ensure that they are technically proficient, and 
equipped with the right skillset and mindset to 
serve the evolving needs of our customers.

We are also committed to making a positive  
impact in our community through our GetHealthy 
focused community engagement programmes 
supported by our NGO partners, and broad  
network of established and trusted healthcare 
partners.

We remain committed to bringing tailored-made, 
and relevant products and services to the market 
using a customer centric approach, enabled by 
technology, and driven by our desire to innovate 
to make insurance and financial products more 
affordable and accessible to more Mauritians, 
helping them achieve greater financial security for 
themselves, their loved ones and their businesses.



         22NIC General    Annual Report 2020

our
products & services

Closing 
the protection 
gap though 
innovative 
products and 
services
The Mauritian population remains largely under-
insured by industry standards. Recognising the 
protection gap in Mauritius, we designed new and 
enhanced protection-focused insurance products 
such as NIC HealthSense Plan, NIC MultiProtect 
Home Insurance Plan, and NIC CoverMe Travel  
Insurance Plan, to be affordable and accessi-
ble, with a view to help more Mauritians achieve  
greater financial security for themselves and their 
loved ones.

Guided by the principles of making our offerings 
more accessible, simpler, seamless and enjoyable 
intune with our customers, we have invested in 
several technologies to transform our customer  
experience including a best-in-class digital solution.  
We will continue to harness technology to nurture 
new customer relationships and deepen existing 
ones, while staying in line with our customers’ 
changing needs and expectations.



23 NIC General    Annual Report 2020

Private Healthcare 
affordable and 
accessible for all

Make

With a view to fulfil our corporate mission of “Serving the Nation” and making Healthy Living  
accessible to the Mauritian nation, our contribution to the 3rd Global Sustainable Development 
Goal (SDGs), “Good Health and Well-Being” goes beyond just our community engagement.  
As we balance the three dimensions of sustainable development: economic, social and  
environmental, we are committed as a responsible insurer to ensure all Mauritians have access 
to affordable health insurance and private healthcare. Fundamentally, to put health insurance in 
easy reach and make private healthcare affordable and accessible for all Mauritians, we have made 
our flexible individual health insurance plan, HealthSense, available to all Mauritians and their  
family members giving them a comprehensive choice of 7 health care coverage options, features &  
benefits tailored to their medical needs, lifestyle and budget. Three levels of cover are available:

We also offer to our corporate and small-and-medium sized enterprise clients the Group  
Comprehensive Healthcare Insurance plan with tailor made benefits for sickness, injury or  
accident for their employees giving them access to private healthcare at their health care provider 
of their choice.

Health

HealthSense for All, 
offers our customers and
their families a choice of 3 
standard health care  
coverage options, features 
and benefits at affordable 
premiums, making private 
healthcare accessible to 
more Mauritians.

HealthSense Executive 
is an enhanced individual 
health insurance plan 
designed for professionals 
with a choice of 2 
comprehensive health care 
coverage options, features 
and benefits for more 
reassurance.

HealthSense Platinum is 
an all-inclusive individual 
health insurance plan 
designed to give our 
customers the choice 
of the 2 highest level of 
health care coverage  
options, features,  
benefits, and exclusive 
service.



Empowering

NIC Motor Insurance offers 
our customers  
comprehensive cover against 
accidents, fire, theft, natural 
calamities, and third party 
liability at affordable 
premiums.

Our customers also benefit 
from 24/7 emergency
roadside assistance, claims 
helpline, and personalised 
service across the island.

Other motor insurance 
benefits include: personal 
accident cover for car 
occupants, loss of use & 
alternativetransportation 
cover, first claim excess 
waiver, replacement of a 
brand new car in case of total 
loss, car keys & lock replace-
ment, windscreen & window 
damages replacement, 
alloy wheel replacement, 
fuel top up and free legal 
assistance amongst others.

NIC MultiProtect Home 
Insurance offers our 
customers with the 
multiple protection they 
need for their home, 
personal belongings, 
family, guests and 
domestic workers, 
all in one single cover. 

Our customers can choose 
from 5 levels of cover and 
benefit from building and 
contents cover against fire 
and allied perils. 

Other benefits include: 
Personal Accident and 
Funeral cover, Public and 
Employer’s Liability cover, 
Electrical Appliances and 
Equipment cover, 
Breakage of glass and 
sanitary wares cover, 
replacement of Locks and 
Keys, and 24/7 Home 
Assistance Service for home 
emergencies (plumbing, 
electrical, door lock and 
window pane repairs).

NIC CoverMe Travel 
Insurance offers our 
customers a broad range 
of travel insurance covers 
for their different types of 
trips such as holiday, 
business, pilgrimage or 
study trip, tailored to their 
travel needs and budget. 

Our customers benefit 
from worldwide coverage 
and 24/7 international 
travel assistance and
emergency services from 
our global partner AXA 
Assistance. 

Other travel 
insurance benefits 
include: up to EUR 75,000 
in cover for emergency 
medical and hospitalisation 
expenses, body repatriation 
in case of death, coverage 
for burial, cremation or the 
returns of mortal remains, 
personal accident and 
liability covers, delayed or 
loss of baggage indemnity, 
indemnity for cancelled 
or missed departures and 
travel delays, and 
coverage for other 
unforeseen insured events.
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our customers to 
protect their 
prized assets
We empower our customers to protect their prized assets with our suite of innovative insurance  
products and services ranging from motor, home to travel insurance for their personal needs at 
affordable premiums.

Motor & Travel
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Empowering
our customers to keep their 
business running 

FLEET

ACCIDENT

TRAVEL

TRANSPORTATION

Our tailor-made Fleet & Commercial 
comprehensive Motor Insurance covers a 
wide range of business vehicles use against 
accidents, fire, theft, natural calamities, third 
party liability, and other insured losses, with 
24/7 emergency road side assistance.

We offer our customers tailor-made Group 
Personal Accident cover against accidental 
death, permanent, partial & total disability,  
and for medical expenses incurred from an  
accident.

We offer to our corporate and small-and-
medium sized enterprise clients the Group 
Travel Insurance plan designed to provide  
directors and employees with a comprehensive 
travel insurance cover, and 24/7 worldwide
travel assistance and emergency services 
from our global partner AXA Assistance.

We also offer tailor-made Transportation  
Insurance namely Marine Hull & Cargo, and 
Goods in Transit coverage.

Business
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Empowering
L & G
Our Liability & Guarantee (L&G) 
coverage namely Directors &  
Officers Liability, Employers’ 
Liability,Public Liability, Fidelity 
Guarantee, Professional  
Indemnity and Money Insurance 
is designed to meet the financial 
protection needs of professionals, 
SMEs and large corporates.

ENGINEERING
We offer our customers  
tailor-made Engineering  
Insurance namely Machinery All 
Risks, Machinery Breakdown, 
and Electronic Equipment  
coverage.

PROPERTY
Our Property Insurance namely 
Fire & Allied Perils, Burglary 
and Tenant’s Liability coverage 
supports enterprises in  
mitigating risks and damages  
to their properties.

CONTRACTORS
We offer our customers tailor-made 
Contractors Insurance namely  
Contractors All Risks, and  
Contractors Plant & Machinery 
coverage.

Business
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our customer experience 
(CX) journey

Our customers are at the heart of  
everything we do. Hence, delivering a 
great and consistent customer expe-
rience focused on ensuring all interac-
tions and touchpoints with our busi-
ness are easy, delightful and seamless, 
is one of our top strategic objectives.

Based on an overall assessment 
of customer sentiment and iden-
tification of pain points, we have 
embarked on a customer expe-
rience transformation journey.  
We have re-designed our end-to-end  
customer journey map and  
established the NIC Service Stan-
dards, outlining all the service and  
experience quality levels required to 
be delivered consistently for every  
interaction and touchpoint between 
our customer and our business,  
including improvement levers, and 
customer engagement delight  
factors, to ensure a consistent and 
pleasant customer experience.

We will continue to 
drive our customer
experience 
transformation 
journey within 
our business so as
to continuously 
improve and find new 
ways to connect with, 
and create powerful 
experiences that 
delight our customers.
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Transforming
the way we serve our 
customers through technology
innovation

Today, technology is an essential part 
of our daily lives. As we embark on 
our business transformation journey, 
we are seeking new ways to serve a 
new generation of customers whose 
needs, expectations and lifestyles 
are influenced by the digital world. 
To ensure we continue to meet the 
evolving needs of our customers, we 
invested significantly in a best in class 
digital solution to change the way we 
engage and serve our customers.

Several digital initiatives were also 
undertaken including; automa-
tion of processes for operations  
efficiency, and for better and faster 
customer service and experience, as 
well as, increased customer connec-
tivity through an SMS notification  
service for our customers for a more 
satisfying and engaging experience 
with our business. We have also more 
actively engaged both visitors and 
customers on our digital channels, im-
proving our response time to queries, 

requests and complaints, as well as, 
generating new leads and opportu-
nities for our products and services. 
This has enabled us to deliver a much 
more personalised, engaging and 
quicker customer service experience..

As we charter the future of our  
insurance business, we will  
continue to invest in technology and 
tools that will enhance our customer  
value proposition and expe-
rience, optimise our business  
processes, reduce our run costs, and  
empower our distribution channels to  
provide more customer choice, con-
trol, convenience and ease of use, thus 
making insurance simpler and more

accessible 
for more 
Mauritians.



our
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Consolidating our distribution 
capabilities

Engaging our partners for 
long-term success

In line with NIC Group’s business transforma-
tion journey to growth, we are consolidating our 
NIC branches and centralising them into Stra-
tegic Regional Insurance Hubs, while ensuring  
customer proximity and smooth service  
delivery to our clients. The Strategic Region-
al Insurance Hubs will be housing the NIC  
Insurance Boutique, a unique retail environment  
dedicated to our customers’ financial protec-
tion, growth and wellbeing. They can have  
personalised financial consultations with our 
team, and experience our suite of financial 
and insurance products and services that sup-
port them through their various life events. 

Our long-term success depends on our strong 
and reliable relationships with our partners, and 
our ability to leverage each other’s strengths 
to offer innovative products and services, and  
deliver a greater customer value proposition and 
experience to our customers. Our partnerships are 
based on mutual respect, trust and understand-
ing with our strategies aligned to meeting mu-
tually rewarding goals and governance practices.

Our independent Auditors, Moore Mauritius, have 
over 20 years of local expertise. They rank amongst 
the Top 10 accounting firms in Mauritius and are 
part of the Moore Global, one of the world’s leading  
international accounting and consulting organisa-
tions outside the Big Four, with a network of over 
600 offices globally and 300 independent firms

With a view to be even closer to our custom-
ers, and expand our brand presence and reach, 
we will also be setting up NIC Insurance Pop-Up 
Stores in key high traffic areas around the island.  
We continued to strengthen and leverage our 
multi-channel distribution platform compris-
ing of our 300+ Insurance Advisors, our ban-
casssurance partners, our broker partners, our 
health care service providers, our garage part-
ners, our 24/7 emergency roadside assistance 
partner, and our global travel insurance part-
ner AXA Assistance, to deliver our value-added 
product offerings and services to our customers.

Our Statutory Actuary, QED Actuaries & Consul-
tants (Pty) Ltd provides actuarial and consulting 
services to over 60 clients in South Africa and 
on the African continent. It has been providing  
actuarial services over the past 25 years and also 
delivering services in UK, Turkey and the Bahamas.

Our Reinsurers, Hannover Re, Africa Re, GIC 
Re, Munich Re, Allianz and ZEP Re amongst 
others have been supporting us over the 
past years, sharing their expertise in reinsur-
ance, product development and risk sharing.
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Supporting 
Diversity and 
Inclusion
We believe that having people with different  
backgrounds, experiences, perspectives, and  
skillsets serve our diverse customers and communi-
ties, and drive innovation and performance. 

At NIC, we actively promote diversity, gender 
parity, competency and accountability through  
transparent processes, based on merits, recognition 
and reward. This is reflected in our multi-cultural 
and diverse 650-strong workforce. 

Investing in our 
people

Our people are our most important asset and  
continued investment in our people is a key  
priority for us. To boost our capabilities to grow our 
business, innovate, and continue meeting the in-
creased and changing demands of our customers, 
we invested in the training and development of our 
workforce to ensure they are able to: acquire new 
skills, enhance their core capabilities, knowledge, 
productivity, team management and leadership, as 
well as, understand and apply regulatory require-
ments, and provide the best possible financial ad-
vice and experience to our customers.  We also take 
a pragmatic approach to learning through on the 
job learning, job rotation, internal mobility, mento-
ring and coaching to ensure our people have the 
skills they need to be successful. To strengthen our 
sales advisory process, we worked with LIMRA to 
professionalise and upskill our salesforce. 

68 insurance advisors 
and sales managers 
were the first in 
Mauritius and Africa 
to be designated 
Associate Financial 
Advisor (AFA), 
for having successfully completed the LIMRA  
Producer Development programme.

LIMRA is a worldwide research, consulting and  
professional development organisation with 
over 100 years of industry experience that helps 
more than 600 insurance and financial services  
companies in 73 countries increase their marketing, 
sales and distribution effectiveness

To ensure our insurance advisors and employees 
are equipped with the necessary knowledge, skills 
and tools, we conducted more than 9,700 hours of 
training in product knowledge and underwriting 
principles, project management, customer service, 
sales and marketing, finance and accounting, legal 
and compliance, and good governance.

We are fully committed to developing an agile 
and versatile workforce with the right skillset and  
mindset required for our organisation today and 
in the future, and in fostering an environment in 
which our people are given the opportunities to 
build meaningful careers and perform to the best 
of their abilities.

9,700
NIC workforce underwent 
more than

hours of training 
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Embedding a 
Culture of Care 
and Innovation
We are dedicated to building a culture of Care and 
Innovation driven by our promise of “Serving You, 
Serving the Nation”. It is about embedding the  
“human touch” in our service delivery and expe-
rience journey to our customers, our stakeholders 
and the community. It also guides the way we culti-
vate our relationships and bond with our stakehold-
ers and the community, through relevant conver-
sations and advice, active listening, genuine caring, 
problem solving and engaged service.

We strongly encourage our people to embrace and 
foster a culture of innovation through ideation and 
enterprise-wise projects to serve differently, faster 
and better. 

We regularly carry out company-wide communica-
tion sessions and culture workshops to ensure our 
workforce is aligned with our strategic priorities, 
transformation journey and key projects, and to  
reinforce our values and desired behaviours.  

Recognising 
and Engaging 
our people
Our people are at the very heart of our business 
and they make all the difference. Ensuring our peo-
ple are recognised, engaged, fairly remunerated, 
healthy and skilled to perform, grow, and feel ful-
filled in their roles is essential for us to thrive as a 
company.

21 insurance advisors and managers were  
rewarded for their outstanding performance during 
our annual sales award, and 35 employees with 
more than 25 years of service were recognised for 
their contribution to the organisation. 

To encourage healthy living and wellbeing amongst 
our colleagues, we organised the GetHealthy NIC 
Day at key NIC branch offices across the island  
providing them with free health check-ups, 
eye tests, blood tests, breast cancer screening, 
and healthy activities such as talks on diabetes,  
nutrition and stress management, cardio and Zumba  
sessions. We have also made fitness accessible to 
our employees by re-opening our Fitness gym.

We have rolled out various CSR initiatives wherein 
our workforce is actively engaged and contributes 
towards our social impact projects.

Our caring and inclusive culture enables our people 
to feel valued, respected, engaged and empowered 
to further our business.
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OUR
COMMUNITY
Serving the Community with  
passion
Driven by our mission to be a key contributor 
to the wellbeing, development and progress of 
our customers, employees, stakeholders and the  
nation we serve, we are engaged in playing an 
active role in our local communities through a 
range of community engagement programmes.

Committed to making a positive impact on our 
community, we actively seek programmes and 
partnerships which are relevant to us, our clients 
and our business, and which are aligned with 
our core values and promise. We draw on our  
financial and nonfinancial resources, and partner-
ships to carry out value added social programmes 
that contribute to the wellbeing, progress and 
economic development of the Mauritian nation. 

Our community efforts focused principally on 
health and wellbeing through our GetHealthy  
campaigns for the children, elderly and public, 
promoting an Eco Attitude, and raising insurance 
awareness and financial literacy and inclusion.

Our employees and insurance 
advisors volunteered and 
reached out to more than 17,000 
beneficiaries through our 
community engagements 
initiatives.
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Championing Healthy Living and 
Wellbeing 
We believe that good health is central to human 
happiness and well-being, and healthy citizens 
are the foundations of a healthy and prosperous  
nation. We have consequently adopted the 3rd 
Global Sustainable Development Goal (SDGs), 
“Good Health and Well-Being” and have cham-
pioned healthy living and wellbeing through our 
nationwide GetHealthy community engagement 
programmes.

To make healthy living more accessible to the Mau-
ritian public, we carried out the GetHealthy on 
Route8 national campaign which promotes the 
8 steps to a Healthier Lifestyle though Preventive 
Care, Healthy Habits, Eating Healthy, Keeping Fit, 
Healthy Mind, Healthy Relationships, Be Happy and 
Love Life mindset. This national campaign met its 
objective welcoming over 20,000 Mauritians of all 
age groups during this journey, and providing free 
health tests and screenings to over 17,000 people 
across Mauritius.

In view of raising health awareness for our  
vulnerable seniors and their need for palliative 
care and companionship, we carried out our  
GetHealthy Elders Day, whereby we visited more 
than 300 vulnerable seniors in elderly homes  
offering them free health check-ups, eye tests, pain 
assessment screening, as well as, some fun activities.

We strongly believe that a healthy body from an  
early age breeds a healthy mind and  
contributes to the healthy growth and  
development of children. We carried out our  
GetHealthy Kids Day at several pre-prima-
ry schools across the island, where we positively 
impacted the lives and contributed to the healthy 
growth and development of nearly 1,000 pre-prima-
ry school children through free health check-ups, 
eye tests, keep-fit, kid friendly and fun activities.

We continued our fight against breast  
cancer with our NGO partner, Breast Cancer  
Mauritius and through our GetHealthy Ladies Day  
campaign, visited 25 social welfare centres across 
the island, screening more than 2,000 people 
for breast cancer and referring more than 100  
people for further tests.  Our GetHealthy Ladies 
Day campaign that raises awareness for breast 
cancer and promotes early detection has been  
favourably welcomed by the Mauritian ladies with 
a public demand for more breast cancer screening  
campaigns, and more social welfare centres covered. 

We want to be a partner to our customers, beyond in-
surance. We care not just about their financial health 
but also about their health and wellness. Though our 
GetHealthy Corporate Health Camp, we provid-
ed a lineup of free health check-ups, eye tests and 
blood tests to more than 2, 200 corporate customers.

In the setting of the Covid-19 pandemic and to 
keep our workforce, customers and our community 
Covid-Safe, sanitary measures and social distancing 
were applied at all NIC branch offices. Furthermore, 
we collaborated with the authorities to extend our 
support in the Covid-19 nationwide rapid-testing 
campaign. 



Strengthening 
the social 
fabric of the 
community
As caring corporate citizens, we have a  
responsibility to help strengthen the social  
fabric of the community and to contribute to the  
country’s economic stability and progress. In this 
respect, the directors, management and members 
of our workforce voluntarily donated to the Covid-19  
Solidarity Fund a total amount of MUR 365,550 
to help those who need a little extra support in life.

Engaged members of our workforce lent their 
time and effort to pack and deliver food bags to 
over 200 fishermen families whose livelihood has 
been deeply affected in the aftermath of the MV 
Wakashio oil spill.

 

Promoting an 
Eco Attitude
Environmental protection has assumed even more 
importance nowadays with the rise in environmen-
tal concerns.

In the aftermath of the biggest ecological  
disaster in Mauritius, members of our workforce  
voluntarily donated their hair and empty plastic 
bottles to build hair booms to help clean up the MV 
Wakashio oil spill. 

We continued our environmental sustainabil-
ity efforts by taking further steps to building a  
paperless organisation. We have successfully insti-
tuted our e-policy delivery service to our customers.

We believe that the level of awareness influences 
the attitude and behaviour towards environment 
protection. Consequently, we have developed 
Eco-Attitude public campaigns to raise awareness 
and instill a sense of civic responsibility to actively 
protecting the environment, which will be launched 
nationwide.

Raising Insurance 
Awareness, 
Literacy and 
Inclusion
We strongly believe that insurance plays a crucial 
role in the sustainable growth of the economy, 
as it is the most important financial tool used to  
cover the risks in society, whilst contributing to the  
development and progress of the people,  
the community, and the nation.

We developed our proprietary “Ynsurance” brand 
to broaden, strengthen and anchor our market  
education campaigns with a view to raise insurance 
awareness, financial literacy and inclusion, and  
consumer confidence and understanding.

We have successfully launched our  
“Ynsurance” campaigns driven by Insurance 
and financial product related StatsAds, on key  
digital platforms, and across our NIC branch offices.

We are committed to doing business from a more 
sustainable approach, playing a broader economic 
and  societal  role  of   “Serving the Nation”,  and  
contributing to the development and progress of 
our customers, employees, stakeholders, the com-
munity, and the nation we serve. 
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Dr. Daneshwar Doobree is presently a Management Consultant and an adjunct  
Senior Lecturer in Financial Management, Human Resources Management, Good 
Governance & Corporate Ethics and Research Methodology. He holds a B.A. (Hons) in  
Economics, M.B.A. (Finance)  from  the  University  of Delhi (India), MSc (Human Resources) from  
University of Surrey (U.K.) and Doctor in Business Administration (DBA) from University 
of S. Queensland (Australia). He started his career at the Bank of Mauritius as a Clerical  
Officer in 1976 and served for 35 years in different grades of Research Officer, Senior  
Research Officer, Assistant Director - Administration and Head – Banking and Currency 
before retiring in 2015. He has also been an adjunct Lecturer/Senior Lecturer in modules 
related to Human Resource Management/Business Administration as well as Banking 
and Finance at the post-graduate, graduate and undergraduate level at the University 
of Mauritius and the Open University of Mauritius for the past twenty-five years. He is a  
Rotarian and is engaged in a number of philanthropic and social activities.

Mr. Jean Daniel Henry is an appointed Director of Development Bank of Mauritius Ltd and 
is also the Chairman of DBM Financial Services Ltd. He holds an MBA with specialisation in 
Project Management, a Diploma in Project Management, a Diploma in Advance Technical 
Training from University Tamil Nadu, Chennai and a certificate in Investment in Excel-
lence.  He also has some 7 years of experience in the construction sector.

Mr. Vikash Peerun 
CHAIRMAN

Late Mr. Oodaye 
Prakash Issary

Dr. Sudhirsen 
Kowlessur - DIRECTOR 

Dr. Daneshwar 
Doobree - DIRECTOR

Mr. Jean Daniel Henry  
DIRECTOR

Mr. Vikash Peerun was appointed Chairman of the Board of the NIC General Insurance Co. 
Ltd on 20 February 2020. He is currently the Chief Executive Officer of the National Prop-
erty Fund Ltd, the holding company of the NIC Group.  Mr. Peerun holds an MSc Interna-
tional Securities, Investment & Banking from the University of Reading, UK. and a BA Dual 
(Hons) Business Administration & Environment Management from Keele University, UK. 
He also holds professional membership with the Association of Certified Fraud Examiners, 
US and is an affiliate of the Association of the Chartered Certified Accountants (ACCA).   
He has significant experience and expertise in the field of financial services, forensic & 
money-laundering investigation, compliance & management amongst others. He fulfilled 
several senior roles both locally and internationally with key institutions including SBM 
Bank (Mauritius) Ltd, Serious Fraud Office (UK) and Independent Commission against 
Corruption (Mauritius) amongst others.

Late Mr. Oodaye Prakash Issary was the Chief Executive Officer of the National  
Property Fund Ltd.  He was a Fellow Member of the Association of Chartered Certified  
Accountants (FCCA). With his background in accounting, audit and advisory practice, he had  
international industry experience and cumulated over 19 years in senior leadership roles 
with resort destination expertise within the luxury hospitality segment. With proven  
success in leading multiple stakeholders across various functions at all levels, he was  
highly involved in the implementation of business strategy, championing operational  
efficiency and continuous improvement in bottom line.

Dr. Sudhirsen Kowlessur is presently the Chief Health Promotion and Research  
Coordinator at the Ministry of Health and Wellness. He is also the Head of NCD and 
Health Promotion Unit at the same Ministry.  He holds an MA in Health Promotion and  
Communication from Middlesex University, UK and a Doctorate in Philosophy in  
Epidemiology and Health Statistics from Nanjing Medical University, China.

(As from 20 February 2020) 

(Up to 08 December 2019)

(As from 12 June 2019)

(As from 22 May 2017) 

(As from 23 May 2017) 
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Mr. Joseph Benoit Mamet is an experienced professional with business, consulting and 
insurance background. He is a Consultant in insurance claims. He studied towards a                  
B. Com at UNISA and holds a Diploma in Business and Financial Management. He also 
has long-standing experience in cross-industry sectors.

Dr. Arty Rambharush is a full-time educator at the New Educational College with 23 
years of service. She is an author and a registered artist. She also holds a Doctor and a  
Master in philosophy from Kurukshetra University, an MSC in Educational leadership and  
management from University of Technology, a BA (Hons) in Philosophy from  
The University of London, a Diploma in Business English from London and a Diploma in 
Vocal Hindustani.

Mr. Joseph Benoit 
Mamet - DIRECTOR

Dr. Arty Rambharush   
DIRECTOR

Mr. Shastree Ramodhin    
DIRECTOR

Mr. Kresh Seebundhun    
DIRECTOR

Mrs. Tej Asha Mudhoo
DIRECTOR  

Mrs. Tej Asha Mudhoo is currently the Permanent Secretary at the Prime Minister’s  
Office (Private Office). She holds an MBA with specialisation in Human Resource  
Management, a BSC (Hons) Management with specialisation in Public Administration 
and Management, and a Diploma in Management with specialisation in Public Adminis-
tration and Management.  She has more than 40 years of experience in the public service. 
She has also served as Director on various Boards and is, among others, a Director on the 
Board of the Mauritius Broadcasting Corporation. 

Mr. Shastree Ramodhin is self-employed and has been an active member on the social 
front. He was a previous Member of the Young Farmers Federation Eastern Section and 
Bramsthan Social Welfare Centre.

Mr. Kresh Seebundhun is currently a Lead Analyst at the Ministry of Finance,  
Economic Planning and Development (MOFEPD). He is a Fellow of the Association of 
Chartered Certified Accountants (UK) since 1996. He has a long outstanding career in the 
field of financial management in the public sector since he joined the MOFEPD in July 
1987. He has been a director on the board of various parastatal bodies and state owned 
companies. He has also served as Company Secretary for Mauritius Post Ltd and its sub-
sidiary.  

(As from 05 December 2019)

(Up to 16 July 2020)

(As from 11 December 2019)

(As from 26 May 2017)

(As from 22 May 2017)
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Mr. Sookdawoor holds a Masters in Business Administration (MBA), a Masters in  
Science (MSc) in Information Systems and is a Fellow of BCS, the Chartered  
Institute for IT (UK). He holds over 20 years of experience at management level across 
industries primarily in Insurance, Financial Services, Technology and Services. He is 
multi-skilled and steered several key strategic projects including large business set-
ups (locally and overseas), mergers & acquisitions and operations management. He 
held various senior positions in private companies during his career including Profes-
sional Services Executive, Group Head of Information Systems and Senior Vice Pres-
ident at Corporate Office levels. He was appointed Chief Executive Officer of BAI Co 
(Mtius) Ltd between November 2009 and June 2015. In July 2015, he was appointed 
the Chief Operating Officer of National Insurance Co. Ltd & NIC General Insurance Co. 
Ltd, two entities that were set up to take over the life and general insurance business-
es of BAI Co (Mtius) Ltd, before being appointed Officer in Charge in September 2018.  
He served as Director of regulated entities in different jurisdictions including EU & 
Africa. He also fulfilled the role of the Chairperson of BCS, The Chartered Institute for 
IT (Mauritius Branch), and Vice Chair (Life) of the Insurers Association.

Mr. Summun is a Fellow of the Association of Chartered Certified Accountants 
and a CFA Charter holder. He cumulates over 20 years of professional experience 
in the Financial Services sector. He is the Chief Financial Officer of the National  
Insurance Co. Ltd and NIC General Insurance Co. Ltd. He is also the Chairperson of the  
Investment Management Committee. He was a former Panel Network  
Member of  ACCA Mauritius  and is a fellow member of the Mauritius Institute of Directors.   
He has been in practice as auditor with Deloitte Mauritius and Ernst & Young as 
well as worked in the offshore sector as Client’s Accountant.  He has held several                   
C-Level positions in the Insurance Industry and assisted on international projects. He 
was also a former board member, as an Independent Non-Executive Director, of the 
SBM Bank (Mauritius) Ltd. In 2014, he was awarded the “Young Achiever Award 2014” 
by the Africa Leadership Awards.

Mrs. Moonoosamy holds a BSc (Hons) in Economics, a Bachelor (Hons) in Law and an 
LLM in International Financial and Commercial Law. She is a Chartered Governance 
Professional and a Fellow Member of The Chartered Governance Institute (FCG), a 
Chartered Member of the Chartered Institute of Personnel and Development (CIPD) 
and a Fellow Member of the Institute of Directors. She is the Chief Services Officer 
at the National Insurance Co. Ltd and NIC General Insurance Co. Ltd and is present-
ly in charge of the General Insurance Operations, Legal & Compliance and Human 
Resources.  She also fulfilled the role of Chairperson on the Board of Trustees of the 
NIC Multi-Employer Pension Scheme (up to Nov 2020) and is the Deputy Money 
Laundering Reporting Officer for the National Insurance Co. Ltd and the NIC Gen-
eral Insurance Co. Ltd .  She has held various strategic positions in her cross-industry 
experience of over 25 years notably in Insurance, Financial Services, Business Process 
Outsourcing, Healthcare Services and Retail markets.

Mr. Oumeshsingh (Rishi) 
Sookdawoor 

Mr. Shakeel Summun 

Mrs. Chitra Devi 
Moonoosamy  

OFFICER-IN-CHARGE & CHIEF OPERATING OFFICER 
 

CHIEF FINANCIAL OFFICER

CHIEF SERVICES OFFICER
 

SENIOR 
MANAGEMENT TEAM
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Mr. Bhunnoo is a Fellow of the Institute and Faculty of Actuaries (UK) and has over 
30 years of industry experience. He was appointed Chief Actuarial Officer at the 
National Insurance Co. Ltd and NIC General Insurance Co. Ltd in July 2015 and is in 
charge of Actuarial & Statistics, Pensions, Reinsurance, Loan and Procurement &  
Inventory.  He is a member of several management committees and is the Chairper-
son of the Product & Pricing Committee.  As an experienced actuary he has worked in 
Pensions, General Insurance, Health and Life Insurance for both global insurers and  
reinsurers  in the UK, UAE and Mauritius. He is the President of the local Actuarial Society in  
Mauritius and has presented at a number of international conferences in Africa and 
the UK.

Mr. Rughooputh holds an Executive MBA, Diploma in Insurance from the  
Chartered Insurance Institute UK. He is a Fellow Certified Insurance Professional of the  
Australian and New Zealand Institute of Insurance and Finance (ANZIIF), a Fellow 
Member of the Institute of Sales and Marketing Management UK and a Certified  
Canfield Trainer. He cumulates over 25 years of professional experience in the life  
insurance industry. He is presently the Chief Technical Officer at National Insurance 
Co. Ltd in charge of the Life Insurance Operations, leading inter alia, Underwriting, 
Claims, Benefits Processing, Portfolio Maintenance and as well as Registry and  
Facilities Management as shared service functions for NIC General Insurance Ltd. He also 
fulfilled the roles of Project Manager – New Life Operations System, Operations Manager,  
Vice President – Technical Services, Senior Vice President – Business and  
Channel Development at BAI Co (Mtius) Ltd. In 2012, he was seconded to Bramer Life -  
Botswana as Deputy CEO/Principal Officer and was responsible for the implementa-
tion of the Business Plan for the setting up and running of the life insurance operations 
until June 2015. Since July 2015, he has been fulfilling the duties of the Chief Technical  
Officer at NIC. He was a finalist for Sales Director of the Year in the British Excellence 
Sales and Marketing Award (BESMA) in 2010. 

Late Mr. Sridharan was a licentiate of the Insurance Institute of India and held a Mas-
ters Degree in Social work and a BSc in Mathematics and Chemistry with over 30 
years of professional experience in the General Insurance Industry. He joined the New  
Assurance Company in June 1983 as a directly recruited Assistant Administrative  
Officer in Class I Cadre in the All India Service Recruitment, where he worked up 
to May 2002 in various senior capacities, before joining Jubilee Insurance as Coun-
try Head from June 2002 to April 2006. He joined BAI Co. (Mtius) Ltd in 2006 to 
oversee the Health and subsequently the General Insurance Business Operations.                         
Late Mr. Sridharan retired from service on 30 June 2020. 

Mr. Tong Sam is a Fellow of the Association of Chartered Certified Accountants and a 
member of the Mauritius Institute of Professional Accountants. He holds a BA(Hons) 
in Accounting in Finance, a Master in Business administration (MBA) in Financial 
Management and followed a specialised course on Business Continuity Manage-
ment from the BCM Institute Singapore. He cumulates over 23 years of professional 
experience in Accounting and Financial Management, Operations & Risk Manage-
ment, Corporate Finance, Merger & Aquisition, Banking, Customer Relations and 
Insurance Operations (Underwriting & Claims Management). He fulfilled the role of 
Complaints Co-ordinator, Risk Officer and was the Chairperson of the Risk Manage-
ment Committee and member of the Management Credit Committee. He was a for-
mer panel network member of ACCA Mauritius and held the post of Vice Chairperson 
for one year.

Mr. Shafique Bhunnoo 

Mr. Sorens Pershing 
Rughooputh 

Late Mr. Saratchandran 
Sridharan 

Mr. Jacques Dany Tong 
Sam  

CHIEF ACTUARIAL OFFICER 

CHIEF TECHNICAL OFFICER
 

CONSULTANT, GENERAL INSURANCE 
(Up to 30 June 2020)

HEAD OF GENERAL INSURANCE OPERATIONS  
(As from 01 February 2020)
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Mr. Ramjutton holds an MBA and has over 20 years of professional experience.  
He has in the past, whilst working at BAI Co (Mtius) Ltd, held the position of Head of  
Financial Planning and headed the Sales and Marketing Department supervising 
over 600 Insurance Advisors.

Mr. Dinand is a Fellow of the Association of Chartered Certified Accountants.  
He has over 20 years of professional experience in the Financial Services Sector. 
He has during his career also been on overseas assignment namely,  in Malta for  
GlobalCapital Plc, where he was seconded to assist in the Finance Department and 
due diligence exercises.  

Mr. Mewasingh holds an LLM in International Business Law and an LLB (Hons) and 
cumulates over 15 years of professional experience. He has, in the past, worked in the 
Global Business sector, namely for the Federal Trust (Mauritius) Ltd as Manager – 
Trust and Company Administration and Mauritius International Trust Company Ltd 
as Trust and Company Administrator.

Mr. Moloye is a Chartered Governance Professional and a Fellow Member of The  
Chartered Governance Institute (UK). He holds a BSc (Hons) in Management and a 
Diploma in Business Administration and cumulates over 20 years of sound business 
and corporate governance experience in the financial services sector. His experience 
also encompasses portfolio management of offshore and domestic companies,  
including small private, large private/public and public listed companies. He is also 
member of the Mauritius Institute of Directors and ICSA (Mauritius), respectively.  

Mr. Upendra Ramjutton 

Mr. Kavidutt Dinand  

Mr. Laxman Mewasingh

Mr. Kailash Moloye 

HEAD OF BUSINESS DEVELOPMENT (GENERAL INSURANCE) 

HEAD OF FINANCE
 

HEAD OF LEGAL & COMPLIANCE
(Also fulfils the role of Money Laundering Reporting Officer) 

HEAD OF HUMAN RESOURCES & CORPORATE SERVICES 
(Also fulfilled the role of Secretary to Board Committees up to Sept 2020)
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Mr. Pallut holds a B.Eng. (Hons) Mechanical Engineering from University of  
Mauritius, a Diplôme d’Etudes Professionnelles Approfondies (DEPA) en Entrepre-
neuriat from Institut de la Francophonie pour l’Entrepreneuriat (Mauritius), a Diplôme 
d’Etudes Supérieures Spécialisées (DESS) Création d’Entreprise et Gestion de Projets 
Innovants from Université Montesquieu - Bordeaux IV (France) and a Project Lead-
ership Certification from the University of Technology, Mauritius.  He cumulates over 
20 years of professional work experience in various sectors of the economy including 
services & manufacturing, with extensive experience in investment promotion & facil-
itation, business development and projects.    

Mr. Canhye is a Fellow of the Association of Chartered Certified Accountants 
and a Member of the Institute of Internal Auditors. He cumulates over 15 years of  
professional work experience, including over 13 years within the Internal Control 
and Audit fields. Mr. Canhye, has prior to his appointment as Internal Auditor at the  
National Insurance Co. Ltd, successively held the posts of Internal Control Officer,  
Assistant Manager-Internal Control and Manager-Internal Audit, respectively. He was 
appointed Risk Officer in January 2020 and also acts as the Chairperson of the Risk 
Management Committee.

Mr. Mussai is a member of the Chartered Professional Accountants order of Québec 
(CPA). He holds an MBA and a Bachelor of Commerce (Joint Honours Economics 
and Finance) and cumulates over 20 years of professional work experience. He had 
been managing the procurement function since July 2015, following which he was  
appointed as Customer Service Lead in February 2017. Mr. Mussai had also been  
managing the property development projects under BAI, whereby he was a key  
player in the cost savings project. He has worked for IKEA Canada in successive roles 
of Financial Controller, Finance & Operations Manager, and Acting CEO and was part 
of the IKEA North America Financial team (covering Canada and US East regions) 
from 2002-2009. He has also worked for the Royal Bank of Canada as Business  
Banking Accounts Manager, as Manager Retail Financial Services at National Bank of  
Canada and as Financial Advisor for Industrielle Alliance Insurance Group Canada 
from 1997-2002.

Mr. Hemraj Pallut  

Mr. Pawan Kumarsingh 
Canhye   

Mr. Ashwin Mussai

HEAD OF PROCUREMENT & INVENTORY 

INTERNAL AUDITOR & RISK OFFICER 

LEAD-CUSTOMER SERVICE 
(Also fulfils the role of Complaint Co-ordinator 
as from 13 January 2020) 



Conservation is a 
state of harmony 

between men and 
land. 

– Aldo Leopold – 




















































































































































































































